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Search for users in different countries and regions, click on the area difference.

The area of consumer concern
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China Online Advertising
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Data Source:  iAdtracker July 2011 

China Online Advertising Revenue

(’00s million)
Sequential 

Growth Rate
Growth Rate 

• Seasonality Trend (Q3-4)

• Market Growth  Average 53%
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 China’s Search Marketing grew to 39.4%, or RMB 4.34 

billion

SEM vs Total Digital Advertising

China Online Advertising – Media Mix

Data Source:  iResearch August 2011 

• Industry Trend : 

• 60% Display & Video

• 40% Search
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China Online Advertising by Format
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China Online Advertising by Format

Std Banner Search Ad Vertical Search Rich Media Video

Classified Ad Text Link E-mail Other

Rich Media

- Strong Growth

- Small market share for now

Standard Banner Ads

- Growth Rate slowing

- Market Share down to 34.5%

Search Ads (SEM)

- Continuous Growth Rate

- Market Share 39.4%

- #1 Ad format

Video

- Strong Growth

- Small market share for now
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China Search Engine Advertising
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• Advertisers driving Revenue Growth

• New Formats & Placements adding 

slight revenue increase

http://www.iresearchchina.com/view.aspx?id=9195Data Source:  iAdtracker July 2011 

http://www.iresearchchina.com/view.aspx?id=9195
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Search Engine Queries > 70billion, Q2
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• YoY Growth of 23.6%

• Quarterly Growth of 12.1%.

1.Seasonality of Holidays

2. Unique Visitors : Stagnant

3. Increased Frequency

4. Number of New Users 

slowing

5. User experience increasing

http://www.iresearchchina.com/view.aspx?id=9203Data Source:  iAdtracker July 2011 

http://www.iresearchchina.com/view.aspx?id=9203


1330.com.cn

Search Engine Market Share
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http://www.iresearchchina.com/view.aspx?id=9203Data Source:  iAdtracker July 2011 

• Sougou Quarterly growth 

rate of 89.0%

• YoY growth rate of 192.9%

• Ranked in Top 3

1. Search Users maturing

2. Input Method & Browser 

offering superior results

3. Increases Frequency

http://www.iresearchchina.com/view.aspx?id=9203
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Brief Introduction on Ecommerce in China
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Internet Deal Size (100 Million in CNY)

Rate of Increase

Percentage of Internet Deals among 

Social  Consuming Deals

-Internet deals consists of B2C and C2C deals online. 
Paid download, ticket deals and 

- Source: www.iresearch.com.cn

- An explosive growth happened in the Ecommerce business of China in 2010. 
The overall Internet deal size reached CNY 498 billion, increased by 89.4% 
compare to the data in 2009.  And the percentage of growth for 2011 is 
estimated at 55%.

China Internet Deal Scale 2008 - 2014
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Brief Introduction on Ecommerce in China
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C2C

B2C (shop in shop)

B2C (independent 

online store)

Structure of China Internet Deals 2008 - 2014

- C2C deals still dominates the overall online shopping deals though its market 
share shows a decreasing trend.

- B2C business is still expanding . The market share reached 12.7% in 2010. The 
dominating C2C platform providers, such as Taobao and Paipai, are expanding 
their B2C business based on their mature C2C deals.

- Many independent online stores with B2C business model came to the stage in 
2010 and some of them really succeeded in attracting online consumers.

- Source: www.iresearch.com.cn
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Brief Introduction on Ecommerce in China
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- In 2010, the number of Chinese online consumers reached 148 million, 35.8% of all 480 
million Internet users.

- 2 reasons lead to the increasing trend on online shoppers: 1. Continuous increase of 
Internet users in China. 2. Continuous improvement on online shopping environment.

No. of Online Shoppers 

(10 thousand)

Rate of Increase

Percentage of Online 

Shoppers among Internet 

Users

Number of Chinese online consumers 2008- 2014

- Source: www.iresearch.com.cn


